Search Engine Marketing Case Study #1: Search Engine Optimization

Search Engine Optimization (SEO)

Where do your website visitors come from?
If you don’t analyze thisinformation in detail,
you're missing out on alot that the Internet hasto
offer your business. In order to take full advantage
of Internet marketing, you first need to know
exactly where your traffic comes from so that you
can focus your attention in the right spots. Blue
Corona measures and tracks all aspects of our
clients’ websites. In this case study we examine and
pull datafrom Drinkmore Water's (DMW) website.
Figure 19, shows the breakdown of traffic sources
from July 1, 2006 to September 30, 2008.
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Figure 19: DrinkMore's sources of traffic,
July 1, 2006 — Sept. 30, 2008

Figure 20: DrinkMore' s sources of traffic, July 1, 2006 — Sept. 30, 2008

Dimension:  Source 3 EVis'rts i | 4 Wisits | Source cartribution to total: | “ists hd
1. W google 84,403 T35.22%
2. M yahoo 13,437 12.45%
12.45%
3. Mmzn 5016  465%
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10. netzcape 45  0.04%

Asyou can see, 72% of DMW' s web traffic comes from search engines (like Google, Y ahoo and

MSN, and 78% of that search engine traffic is from Google (see Figure 20).

Seeing that search engines drive web traffic rai ses the obvious question —how can | improve my
website' s visibility on them? There are two waysto do it: Paid Search Marketing and Search Engine

Optimization or SEO. When people refer to SEO, they are talking about the free or organic listings on the

results page of a search engine, which are not the listings that DMW has to pay for each time someone
clicks thelink. While you don't actually pay for these clicks, they can’t realy be considered “free.”
Somebody — whether you, your staff or an SEO firm like Blue Corona— hasto spend a considerable




amount of time performing sometimes complex processesin order to influence your company’s organic
listingsin apositive direction. There are too many strategiesto detail here, but basic actions include:
optimizing website code to be more easily read by the search engines, optimizing content around specific
keywords or phrases, building cross links and in-bound pointing links that increase page rank, adding
your company to local directory sites and submitting your site map to various engines, and so on.

Figure21:  Organic listings on Googl€' s search engine results page
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Web Results 1 - 10 of about 383,000 for water delivery maryland. (0.22 seconds)
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DrinkMore Water is the leading bottled water delivery company in the greater Baltimore-
Washington area. We proudly produce and deliver the purest bottled ...
woww drinkmorewater com/ - 19k - Cached - Similar pages - Note this

Water Delivery Service MD, DC. VA Maryland. Gaithersburg, MD ...

Want something cool to offer your holiday guests - something that you don't see every day? T
a case of DrinkMore Water's custom labeled Holiday Water! ...
www.drinkmorewater.com/storefindex.asp?DEPARTMENT_ID=46 - 24k -
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Denton Spring Water; Bottled Spring Water Delivery in Maryland ...

Dentan Spring Water Company specializes in sales and distribution of bottled natural mountain
spring water and is locally owned and operated.

www.dentonspringwater.com/ - 13k - Cached - Similar pages - Note this

Denton Spring Water; Bottled Spring Water Delivery in Maryland
Denton Spring Water is a State of Maryland Certified Small. Woman-Owned business . We'd
be happy to discuss your water delivery needs or submit a proposal ...
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www_ShopFlJ\Water com
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More results from www.dentonspringwater.com »
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Best Water in Louisiana only § 5.99
1st Month Free Save § 24.00
www_realwater net

Water To Go

Pure, Fresh. in store or delivered
5 gallon to 8 ounce private label
www_watertogo.com

Dayspring Water LLC :- Maryland & Delaware Water Delivery & Supplies
Dayspring Water is a family owned, locally operated, independent distributor of name brand
bottled spring water products.

www._dayspringwater net/ - 7k - Cached - Similar pages - Note this

Botiled Water Delivery - Maryland (MD), Virginia (VA), Washington ...
Living Water at Work is a bottled water delivery sening Maryland (MD), Virginia (VA),
Washington DC areas.
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In theory, a high organic rank means that you'’ ve established your company or website asthe
most relevant and popular for given keyword(s) — or as an authority. The listingsin the blue box in Figure
21 arethese organic listings, and DMW'’ s organic ligtings are found in the orange boxes (for the searched
term “water delivery maryland” —one of DMW’ s most profitable keywords).

You'll notice that DMW has top of the page visibility in the organic search results and multiple
other listings (2). We didn’t get three listings and the top spots by accident. Blue Coronatook a strategic
approach which, over time, moved DMW onto the first page of the Google search results, then high up on
the page and then finally we added multiple listings. Overall, it took years to establish the results seen in
Figure 21, but the impact on business has been nothing short of spectacular!
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Figure 22
DrinkMore website' s visits from organic search engine results, July 1, 2006 — Sept. 30, 2008
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The beauty of all of this hard work isthat it will be very difficult for DMW to lose its high
ranking listings. SEO has been DMW’ s #1 source of leads and new business for years. Since engagement
with DMW, Blue Coronaincreased DMW'’ s organic traffic from 700 visits per month in 2006 to almost

4,000 visitsin 2008 (see Figure 22).

Not only has SEO driven visits to the website, but it is aso the top source of DMW' s phone calls
(see Figure 23 for September 2008 data). Just think how many less phone calls DMW would be getting
per day if it didn’t have such astrong Internet presence.

Figure 23: Top sources of DrinkMore's phone calls, Sept. 1 — 30, 2008
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But, there is more to Search Engine Marketing than SEO. Instead of thinking about the Google
results page as organic listings and paid ads, think of it asavirtua Monopoly board — where the more
properties (listings) you have, the more visitors (and leads and sales) you will receive. SEQ is great
because you are not limited to the number of properties you can have, but it takes time—alot of time—
and if you arelocal company, you may never out rank some of your national competitors for coveted
phrases. You could make it a goal to out-rank them for something more specific phrases that include a
location, though. Fully maximizing search engine performance requires Paid Search Marketing such as
Pay Per Click (PPC) advertising (see the next case study in this series on Paid Search Marketing).
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